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Abstract: To examine the demand for wood products, especially teak furniture we conducted questionnaire survey at Bangkok
and Udon Thani city in Thailand whereupon the following results were clarified. There was not significant difference on
purchasing behavior between Bangkok general consumer and Udon Thani's. Respondents who were highly interested in teak
furniture tended to have their own teak furniture at home already. Moreover, they were also comparatively senior; aged over 41
years. Respondents who thought teak is the most suitable material when they buy any furniture, tended to care for the origin of
wood and buy eco-friendly goods in daily life. Conversely, younger consumers, e.g. aged under 40, are currently less interested in
teak furniture than their older peers. Accordingly, it will be one of the strategies for supplier to involve enhancement of younger
generation's interest in teak wood and furniture, in order to expect more demand for teak wood in Thailand in the medium and
long terms.
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Table 1 Situation of quetionnaire survey
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Table 2 Desirable material for furniture (Multiple answer)
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Table 3 Important factor in deciding furniture (Multiple
answer)
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Table 4 Interest in origin of wood material
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Table 5 Priority for teak as furniture material
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Table 6 Cross tabulation on age and purchasing behavior
20 BELLF 21-30 & 31-40 & 41-50 &% 51 5% BlLE Total I HOHE
: e BRI 7 226% 61 242% 57 21.9% 59 41.0% 44  389% 228  285% x'= 3127
:’;L?cii'é?fg hEES 23 74.2% 160 63.5% 160 61.5% 72 50.0% 58 51.3% 473 591% df = 8
B SR 1 3.2% 31 12.3% 43 16.5% 13 9.0% 11 9.7% 99 124% p= 0000
i Total 31 100.0% 252 100.0% 260 100.0% 144 100.0% 113 100.0% 800 100.0%
(e 6 19.4% 57 226% 71 27.3% 56 38.9% 42  372% 232 290% x'= 3197
- o B4 17 548% 171 67.9% 166 63.8% 78 54.2% 63 558% 495 61.9% df = 12
ﬁgkﬁé‘t‘?ﬁ& Hil= 4 129% 18 7.1% 13 50% 8 58% 5 44% 48 60% p= 000
LN 4 129% 6 24% 10 38% 2 1.4% 3 27% 25  3.1%
Total 31 100.0% 252 100.0% 260 100.0% 144 100.0% 113 100.0% 800 100.0%
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Table 7 Cross tabulation on preference for teak and purchasing behavior
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