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Students’ consciousness of using wooden products

- In the case of Tokyo University of Agriculture -
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Abstract : Since 2002, quantity of log production has increased. It is necessary to increase the timber demand per individual in
order to keep the supply-demand balance. As building materials are used for house construction, they don’t affect the increase of
consumption of timber by students. Annual Report on Forest and Forestry in Japan pointed out that student requires the wooden
products in their daily life. So in this study, we focused on wooden products as an alternative of building materials. However, the
study of wooden products is not all clear, because grasp of supply chain of wooden products is difficult. Therefore, in this study,
we researched the consciousness of wooden products of student from the view points of three strategies (sales strategy, product
strategy, market strategy) by questionnaire survey. Questionnaire survey was carried out on 480 students of Tokyo University of
Agriculture in July 2014 (377 valid responses). The result is as follow. From product strategy, students tend to prefer grain and
color of wooden products. From market strategy, students tend to purchase different wooden products at different shops. From the
sales strategy, students tend to use internet for setting information of shops.
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Table 2 Students’ consciousness of using wooden products
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Table 5 Students’ wish for kinds of wooden products to buy
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Table 8 Students’ wish in getting information from shops
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